The Social Media Phenomenon
Transforming monologues into dialogue

Social media is rapidly changing the way we discover, consume and share
information. Transforming online mongajoies into engaging dialogues, social me
platforms enable people to connect and communicate in new and innovative w
Smart companies are joining the discussion and leveraging this emerging and
effective channel to grow their businesses. BlopTall RA 2 KSf LJa
brands, such as Ford, PepsiCo, Allstate Insurance, antfvgalensure they are a
part of the conversation.

BlogTalkRadio
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BlogTalkRadio allows anyone, anywhere the ability to hdste, Internet Talk Radi
show, simply by using a telephone. The network hosts and preserves millions
conversations and brings together likeinded individuals into diverse online
communities.
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integration with leading social networks such as Facebook, Twitter, and Ning, ¢
a powerful platform for leading brands to reach and engage consumers.
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The idea foBlogTalkRadiocame out
of a desire to share stories interaetly.

Ly wnncx !y [ Sf@uaderandiCEQ éelp & hlagl R A
(www.theinspirationalvisit.blogspot.com) to update his family and friend:
about the condition of his father, Maurice Levy, who was battling-Non
Hodgkins Lymphoma. It later becamenemorial to his life. Levy felt

the power of blogging, and believed that by combining blogging and
telecommunications, an interactive online platform for twmay
conversations could be established. With a background in

telecommunications, Levy came ujitivthe idea of an Internet radio GCKS FT2NX¥YI
network that was accessible to anyone, as a host or a listener, with O2YLIStfAyYy3
a phone. And thus, BlogTalkRadio was born. ¢ Adam Ostrow, Mashabl

January 5, 2009

Today, BlogTalkRadio is thegest enabler of user
generated audio content on the InternetA truly
democratzed medium, BlogTalkRadio has tens of
thousands of hosts and millions of listeners tuning
in and joining the conversation each month.
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Here is a social radio network where coupfdNJ . f 23 ¢ |
bloggers use voice to quickly conne

gAUK UKSAN | d ¢ Andrew LaVallee, Wall Street

¢ Renee Hopkins Callahan, Forbes.com, M&r&®v09 Journal, August 2009
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From Static Solution to Interactive
Conversation

A powerful platform for leading brant
to reach and engage consumers
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solution for social media and conversational marketing. Blending element

traditional telephony, blogging, broadcast talk radio, streaming audio/vide

Internet chat and podcasting, and featuring a broad syndication network,

highly-scalableBlogTalkRadio platform makes it easy for individuals and AN
corporate users to publish, consume and share content. y

LIVE, TWAQVAY CONVERSATIONS 4 : X
Featuring multiple calin and messaging options, our platform provides \-\

multiple ways for the community to partjgate in and contribute to the ‘* ‘
conversation online or on the phone : 2 =

LIVE STREAMING ANRGHIVED PODCASTS
BlogTalkRadio allows for simple, high quality streaming through compute
mobile devices

ROBUST BROWSBRSED SWITCHBOARD

Fom one online dashboard host can upload and play show music and so
effects, conduct interviews with multiple callers, and screen and moderate
dialogue with listeners

TURNKEY AUDIO BROADCASTING SOLUTION
Our platform and support services deliver the benefits of custom
programming without the need for studios or special equipment

COMPREHENSIVE CONTENT CONTROL

A robust set of host production tools, provide the confidence and editorial
control you need around your brand messages, while actively participatin
in the social mediaanversation

www.blogtalkradio.comt OUR TECHNOLOGY blogtalkradio~ &




PROVEN SEARCH ENGINE OPTIMIZATION
Enhance your organic search results and relevance leveraging our
optimized platform

INTEGRATED AND SYNDICATED

BlogTalkRadio is integrated with Facebook, Twitter, and Ning, and
syndicates its content &RSS, iTunes, and across a growing networ
content partners

VIRAL
With sharing features, easy to embed widgets, and innovative maobi

applications, our platform drives the viral spread of network content
and conversations

Make it Simple for Your Community to Create, Publish, Consume, and
CREATE PUBLISH & CONSUI SHARE

o o e
. & iTunes e

The Cuslie Bow™
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Dial or login to start your Nin YR e
show You control production ¢ g Ot s @ O
Listeners dial in or logon to yourshow . .
participate Listeners visit to listen li\ Shows are widely syndicated, shared an
. K / kand interact / \\archived for future listening / |
\ /
~ S/

Proprietary BlogTalkRadio Technology Platform
Turnkey audio broadcasting solutiorLive, tweway conversations SEO optimized
Live streaming and arclad podcasts Robust browsebased switchboard
Comprehensive content controlintegrated and syndicatedScalable Viral
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Content and Conversations
Thousands of hosts leading lively
dialogue on hundreds of topics

From entertainment and music to business and news, BlogTalkRa
features content on more than 75 categories. The wide range of
conversations and communiseallow you to reach and engage
your audience and offer robust catual advertising and targeted
sponsorship opportunities.

Active Hosts: 12,000+
Original Shows: 380,000+
Monthly New Shows: 25,000+

Strategic Partners, Extended Ree

BlogTalkRadio has partnered with leading publishing organization
build engaging content and extd the reach of our network. These

partnerships create unique and cesffective ways for our advertisin
partners to reach across multiple channels with one campaign.
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The Women on the Web
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& HarperCollins

& hachette

BOOK GROUP

LIVEWELL EVERY DAY

m:dlab|stro‘com @ PBS W()man’SDa ®

. www.blogtalkradio.com® CONTENT AND CONVHRSNS

FILM
JonVoight

Francis Ford
Coppola

Chuck Norris
Eric Roberts
Tony Curtis
Spike Lee
Gary Sinese

MUSIC
The Jonas
Brothers

Mandy Moore
Akon
Mick Fleetwood

TELEVISION
Jimmy Fallon

Charles Grodin
Montel Williams

Ricki Lake
Kim Kardashian

blogtalkradio” &

FEATURED 2009 GLESS

MEDIA/NEWS
Carl Bernin
Tucker Carlson
Perez Hilton

Joe Scarborougl|
Deborah Norville

STAGE
Patti LuPone

Carol Channing

POLITICS
Michelle Obama

Al Franken
Joe Biden

SPORTS
Don King

Dennis Rodman
Mary Lou Rettor
Patrick Ewing
Vince Carter




Audience andEngagemen
An engaged community of

MONTHLY MONTHLY

millions of listeers TOP CATEGORIES  MpRESSIONS LISTENS
Unique Monthly Visitors: 2,300,000+* Entertainment 8,886,893 1,149,392
Total Listens per Month: 5,700,000+
Age Spiritual 11,326,576 1,035,791
1834 33.6% Politics 5,153,448 563,391
3554 38.1% Sports 4,531,105 418,046
13.3%
o5 ’ Media 4,354,867 392,972
Gender Women/Moms/Family 3,177,365 391,012
Business 3,674,596 346,688
Female 46.6%
Male: 53.3% Health and Wellness 4,084,177 310,865
Music 2,859,473 251,949
Paranormal 2,553,228 189,602
Household Income: Technology 1,122,612 179,572
50.3% have a household income greater than $60,000
A 25.2% have a household income > $100,000 Books 1,831,765 122,696
Household Size: Pets 346,032 121,992

91.%% have at least 2 people in their household
A 67.2% have a household size of 3 people or more
A 23.8% have a household size of 5 people or enor

Contact us todg if you would like to receive a custom report based on a spec
demographic, geography, or category.

*comScore, Aug¥ i1 @

www.blogtalkradio.com® AUDIENCE blogtalkradio Q




Marketing Solutions

High impact advertising and soci
media marketiig programs that
deliver real results

¢CKS LR2ggSNI 2F . f23c¢clkfiwlRAZ2ZQa Y
enable your company to connect with your target audience in new v Branded Networks
Our interactive and engaging programs reach across the social wet Branded Profiles
deliver measurable results for your company.
Network and Category
CREATE AND BE A PARTAN ONGOING CONSBRIONvith a Sponsorships
Branded Radio Network . .
Live Event Broadcastil

BROADCAST CONVERSHElive from your next event Custom Solutions

EXPAND YOUR REAd3Hh sponsor of a celebrity show, featured Display and Audio
network, or high traffic cateqy Advertising

LEVERAGE BLOGTALKRAm { ¢ 9/ to trdafe & ore engagini = —
experience on your current website or with your next campaign

ENHANCE YOUR SEARQBINE OPTIMIZATIG&RFORTIS/ leveragini
our search optimized platform

¢!t Lb¢h hSOEIAILMEDKA MARKING EXPERTiSEreate
a campaign that drives measurable results

GLGQA 2F y2 ZGedahskEBpAca iS seeirk
[BlogTalkRadio] as a possible place to add viral con
The site simply allowsdlividuals and companies to u:

I LK2yS (2 O2yRdzOG | f
¢ Leena Rao, TechCrunch, March 19, 2009
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Leading Brands are Joining the Conversatior
with BlogTalkRadioYou can too.

@ Alistate

Mre in good hands

ReChieeigeic FRIGIDAIRE &= HarperCollins

Sk ey (GJohnson
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o % microsystems Wa ' ma rt

Save money. Live better,
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LinkedIn, businegs of all types are seeking to unlock tt
potential of social media. Now there is another emergir
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Branded Networks
Create and join the conversatic

Branded Social Radio Networks provide a highly versatile bran:
portal where you can create and engage your target audience i
compelling conversations.

A Branded Network enables you to:

ABroadcast the Brand Access all the tools you need to create,
manage, and syndicate your content

AEstablish Credibility Demonstrate your expertise by having
executives and employees discuss industry issues and trends

AFeature Multiple Voices Enable mulle lines of business or
product groups to host a conversation with unique profiles ant
content channels under one brand umbrella

ABuild and Grow a CommunityCreate a home for the people
most important to your success and leverage other social
networkingplatforms to bring them there

AEngage with Your AudienggHave an ongoing, twavay , B .
conversation a{dzy ol a 2y
companies to truly embrace

The benefits of a Branded Network are: . ; .
social media and recognize

AFully Branded EnvironmengtAll of your content is housed a

branded environment, with banners and media dedicategdar value as a vital channel witl
messaging which to conmunicate with
ABuiltin Audiencec9 y 228 | 00Saa G2 . f2: key audiences. BlogTalkRad

audience, offering you instant listenership another great mechanism

through which we can reacl

AExtended Outreach We wil help you promote and drive traffic Sun Stakeholder_s and en_gag
to your Branded Network with targeted SEM, social media broad range of listeners in a

marketing, direct email campaigns and more AY G0SNF OGAOTS

ADistribution Platformg Seamlessly syndicate your cont¢atRSS,
iTunes, social networks, and mobile devices

Russ Castronovo, Director of
Communications for Sun Microsystel
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Branded Network packages start at $7,500 and inclus

Network

A1 BrandedNetwork and up to 10 Profilesithin the
BrandedNetwork

AUp to 3 hours of show programming per day
Alnitial training by BlogTalkRadio

AProfessional production tools and tukey solution
with a live producer for up to 8 segments per
month, with up to 3 hours of production support
per segment

AOwnership otontent and full control of advertisir
and banners on Network page

Alntegrated display and pesoll audio/video
AYLINBaaaAzya 2y . ft23¢!

A Live streaming player on multiple sites
AEnhanced switchboard with call screening

ANo scheduling restrictisand unlimited available
broadcasting hours

AFour hours of show transcription per month

ARobust set of metrics regarding network
performance

Outreach and Exposure

APromotional widget impressions for your
O2yiSyd 2y .ft23¢l

ASearchengine optimization on prioritgearch
terms

Alnternal and externboutreach effortsby
BlogTalkRadio including:

ATargeed SEM for profile shows within
the network

ATargeted Display Advertising to increase
visibility and traffic to your network
(display, preroll audio and video)

AOutreach through top distribution partne
oraSR 2y GKS
and/or content/themes

AOutreachto top bloggers, forums, sites,
and social network platforms

At NPYAYySyild LIXFOSYSy
Home Page, under thidetworks Tab,and

other featured placements throughout
the site

aKz2gQ

Additional pricing packages are available for additional profiles, additional hoursdiigiron support, and
extended outreach programs.

For more information on a Branded Network with BlogTalkRadio, please

contactPMILead@BlogTalkRadio.com

BRANDED NETWORK: TQMER STORY

Branded Network: Authors on Air

& HarperCollins

I F NLISNJ / 2ffAya Aa 2yS 2F GKS ¢2NI RQabaded|
strengths in literary and commerci@lA OG A2y X odzaAySaa o0221ax
NRYFYyOS 062214 | FNLISN /2tftAya KlFa Sadl of
GKSNB Al K2aita SEOfdzaA@dS AyiSNWBASsa kyR

selling authorsBy leveraging the power of social media and by syndicating their shows
throughout the web, BlogTalkRadio helps Harper Collins reach consumer online and drive

www.blogtalkradio.comi MARKETING SOLUTI@RBNDED NETWORKS blogtalkradio- @




Network, Show, and Categon
Spasorships
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categories to actively participate in the conversations that matter
most to your target audience. A targeted Sponsqusti

BlogTalkRadio will ensure that you are part of the dialogue, builc
awareness for your brand and driving results for your campaigns

A Network, Show or Category Sponsorship enables you to:

AReach Your Target Audienc@ake advantage of BlogTalkRad &
broad network of content and conversations to connect with a
targeted audience of loyal listeners

AObtain Credible Endorsements by Notable HgdBsirnish your
brand with endorsements and testimonials from our network of
thousands of hosts

ABe a Part ofhe Conversatior Ensure your brand is a part of the
conversations your target audience care about

AAmplify the Impact of Your CampaignBuild exposure for your
campaigns in a new and higkdyfective way

Network, Show or Category Sponsorship packafgsture:
Sponsorship

ATargeted viewership/listenership

APreroll audio spots placed before shows

AAudio ads surrounding content

ALive reads and enhanced host endorsements during live shows

AOpportunities to solicit and obtain listener feedback and
testimoniak

AQustomized branding on network site
AAbility to feature promotional offers and contests
ARobust set of metrics regarding sponsorship performance
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Outreach and Exposure
Alnternal and externboutreach effortsby BlogTalkRadio including:
AUnique baners throughout BlogTalkRadio.com and offsite, targeting your audience and featuring
sponsor branding; standard sizes include 728 x 90 and 300 x 250
Ah dzi NB I OK GKNRdzZZK (2L) RAAGNAROGdzGA2Y LI NIYySNEBR ¢

AOutreachto top bloggers, forums, sites, and social networking platforms

Contact us today aPMILead@BlogTalkRadio.coiwe will create a targeted
program for you

CUSTOMER STORY: SBED CHANNEL
Sponsored Channel: Frigidaire and Radio WD

radioWD  FRIGIDAIRE

Frigidairespoa 2 NE R . f 23¢ f {wl RA2Q o=/ 4|
wkRA2 253 (2 &ad200Saa¥fdAt e e |
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awareness for new timsaving Frigidaire products. The *

campaign, which featured a mix of prell ads, 500,000 banne .
impressions, direct email outreach, and social media outrea [ it |

close to 150 monfocused blogs and Twitter, Facebook,
MySpace, and Ning groups, resulted in more than 47,000
listeners and downloads.

a il

| View Complete Case Study
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CUSTOMERTORY: SPONSOREMIH

Sponsored\etwork: FlyLady Network and Pledge (SC Johnson)

(tJohnson

g —— A FAMILY COMPANY

— o
Wv logtalensio § Mull Sertace Oxailenge
= - - - e Faawe ety - - -

:

SC Johnson sponsored the FlyLady Network on BlogTalkRadio to incre
awareness for Laveer Pledge within the female demographic. As part c
the sponsorship, Marla Cilley (The FlyLady) included Pledge promotion
multiple shows reaching more than 28,000 listeners, sent three promoti
emails with FlyBaby testimonials to the FlyLady mentiseof 528,000,
LINE ARSR GSaldAY2yAlfta 2y tfSR3ISC
FlyLady network on how her audience likes to use Lavender Pledge.

Listen to a sample endorsement here!
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CUSTOMER STOBRONSORED CONVER®BL

SponsoredConversation: WaMart

Walmart

Sove maney. Live ettt

WakMart sponsored a highly successful event on BlogTalkR
to promote the DVD launch of the popular movie Twilight. M
than 27,000 live listeners tuned in (5,000+ on their mobile
phones) and the event has had over 75,000 archive listens 1
date. This campaign resulted in unique and positive press fc
Wala I NI Q ative\sgciniSriédiazampaign, while increasir
ln:or DVD sales. Walmart 3'<
- View Complete Case Study

G ¢ KS HKrpagtdigital initiative yet for WalMart
LIS NER G2 6S UKS NBOSy(
set a record for preorders on its website imaidh. Behind
those sales was a soemkdia program that included... a
SEOf dzAA @S AYUSNBASGE GAl
[ dziySNI 2y . f23¢l|
¢ Jack Neff, Advertising Age, March 30, 2009

Have a specific conversatiaor campaign that you would lik
to create a presence for@

BlogTalkRadio also offers Branded Profiles that enable you to take advantage of the custom branding, pr
host tools, and distribution channels of a Branded Network for a single individual or weitvaithin your
organization.

FOR MORE INFORMATIGNEASE CONTACT MBADER Afhattbader@blogtalkradio.com.
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